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Josh (IT)

Amber (E-commerce)

Raja (Marketing/Branding

Evin (Project Manager)

Chelsea (Customer Relations)

Caitlin (In-store/Catalog)
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About Us

JARECConnect is a cross channel luxury department 
store located in prominent urban areas that caters to 
trendy yet sophisticated men and women. We value 

high levels of customer service. Our primary competitor 
is Barney Co-Op.

Overview
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Our Mission

Fashion does not only live, it is alive--

Shopping i s an entertainment,
We make sure to connect with each customer to provide:

Fashion -Forward Environment
High Level Customer Experie nce

A Place for Exclus ive Designer Style and Quality
Glamour Oriented Look

Options

We make sure our customers have the best time of their lives

We fulfill promises--

Overview
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Customer Description

Å 18 to 49 years old

Å Affluent: high levels of 

disposable income

Å Value personal image

Å Premiums on style and trends

Å Modern

Å Social

Å Sophisticated

Marketing PlanOverview
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Customer Preferences
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Goals

Web 2.0 Solutions

Å Utilize Web 2.0 to:

ï Better target a younger demographic

ï Increase online and offline sales

ï Improve online customer service

ï Improve the customer experience throughout all channels

ï Increase synergies among different channels
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Problems/ Web 2.0 Strategies

Web 2.0 Solutions

Å Problems

1. In todayôs retail environment, competition is increasing 

rapidly and the industry has become highly saturated.

2. All stores face challenges to increase customer

satisfaction and loyalty to survive. 

3. Department stores are finding it difficult to connect with 

the younger demographic

Å Our specific strategy is:

ï Improved Loyal Card System

ï Gift Card Optimization

ï Online Customer Chat
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The Card How Point System  Point Works

Loyalty Program

Web 2.0 Solutions
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Epic. Awesome. Simply Breathtaking.

Simply Breathtaking Moments Your points do the bidding. 

It is an exclusive program for members of JAREC Connect

where we connect your points to once-in-a-lifetime

experience. The site will offer ever changing events

including VIP status to the hottest events in the year (i.e.

hot concerts of the year)

Examples

Lakers Basketball Experience with Kobe Bryant

Meet Kobe Bryant for pictures and 

autographs before the game. Then enjoy

courtside seats for an action-packed game

Lakers vs. Celtics

Shopping Experience with Marc Jacobs

$1000 shopping spree with Marc Jacob.

Shop till  you drop, have pictures and 

autographs before the game. Then enjoy

a one-on-one dinner.

Web 2.0 Solutions
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Examples

Lakers Basketball Experience with Kobe Bryant

Meet Kobe Bryant for pictures and 

autographs before the game. Then enjoy

courtside seats for an action-packed game

Lakers vs. Celtics

Shopping Experience with Marc Jacobs

$1000 shopping spree with Marc Jacob.

Shop till  you drop, have pictures and 

autographs before the game. Then enjoy

a one-on-one dinner.

Lakers Basketball Experience with Kobe Bryant

Event Date: Thursday, Feb. 5, 2009

-----------------------------------------------------------------------------

Number of Bids: 27    

Bid History:

Minimum Bid: 10,000 pts

High Bid:        40,000 pts

Bid Increments: 500 pts BID 

NOW

Bid Online

Web 2.0 Solutions
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JAReCConectBlog

People have often argued that music and 

community service are independent and should 

not be confused. I believe, and clearly I am not 

alone here, that their roles today are not 

independent but, in fact, interdependent. This 

interdependence and need to support each other 

has never been quite as



12/23/2008 13

Overview Web 2.0 SolutionsMarketing  Plan
Impact on Different 

Dept.
Implementation Promotion

Reward System Benefits

By providing these once in a lifetime experiences, we will be able to:

Brand loyalty Brand preference Online and offline sales

Younger demographic sales

Web 2.0 Solutions

Reward System Benefits
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Problem

1. I have a gift cardé

2. What can I get for 

$100é

3. I need Options

Web 2.0 Solutions

Gift Optimization


