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JARECConnect is a cross channel luxury department
Store located in prominent urban areas that caters to
trendy yet sophisticated men and women. We value

high levels of customer service. Our primary competitor

IS Barney Co-Op.
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Our Mission

Fashion does not only live, it is alive

Shopping iis an entertainment,
We make sure to econnect with each customer to provide:

Fashion -Ferward Environment
High Level Customer Experie  nce
A Place for Exclus ive Designer Style and Quality
Glamour Oriented Look
Options

We make sure our customers have the best time of their lives

We fulfill promises
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Customer Description

18 to 49 years old

Affluent: high levels of
disposable income

Value personal image

Modern
Social
Sophisticated

To To To To Po Do I»

Premiums on style and trends
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Customer Preferences
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Goals

A Utilize Web 2.0 to:
I Better target a younger demographic
I Increase online and offline sales

I Improve online customer service
I Improve the customer experience throughout all channels
I Increase synergies among different channels
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Problems/ Web 2.0 Strategies

A Problems
1.l n todayos r e toapel gsincreasingn me nt

rapidly and the industry has become highly saturated.
2. All stores face challenges to increase

satisfaction and to survive.
3. Department stores are finding it difficult to connect with
the

A Our specific strategy is:
I Improved Loyal Card System
I Gift Card Optimization
I Online Customer Chat
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Loyalty Program

The Card How Point System Point Wor

JAREEONNECT
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Epic. Awesome. Simply Breatht

Lakers Basketball Experience with Kobe Bryant _ ) _ o

autographs before the game. Then enjoy It is an exclusive program for members of JAREC Connect

courtside seats for an action-packed game Where we connect your points to once-in-a-lifetime

Lakers vs. Celtics experience. The site will offer ever changing events
including VIP status to the hottest events in the year (i.e.
hot concerts of the year)

Shopping Experience with Marc Jacobs

$1000 shopping spree with Marc Jacob.

Shop till you drop, have pictures and
autographs before the game. Then enjoy

a one-on-one dinner.
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Bid Online

Lakers Basketball Experience with Kobe Bryant
¥ Meet Kobe Bryant for pictures and
autographs before the game. Then enjoy | Lakers Basketball Experience with Kobe Bryant
courtside seats for an action-packed gamg Event Date: Thursday, Feb. 5, 2009

Lakers vs. Celtics
2 . Number of Bids: 27

S . . Bid History:
Shopping Experience with Marc Jacobs mﬁm Bid: 10,000 pts
$1000 shopping spree with Marc Jacob. High Bid: " 40.000 pts
Shop till you drop have'pictupes and

autographs before the game. Then enjoy | g4 |ncrements: 500 pts BID
a one-on-one dinner. NOW
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AOL LIVING BEAUTY & STYLE COACHES DIET &FITNESS FOOD HEALTH HOME HOROSCOPES
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MAIN TRENDS STYLE GUIDE BEAUTY HAIRSTYLES SHOPPING CELEBRITY STYLE RED CARPET BLOG STREET STYLE Tell Us What You Think

People have often argued that music and
community service are independent and should
not be confused. | believe, and clearly | am not
alone here, that their roles today are not
independent but, in fact, interdependent. This
interdependence and need to support each other
has never been quite as

Kanye West is my favorite!!!!lll

By John Stenson

The other night at Grand Central, Kenneth Cole released a
new book called AWEARNESS: Inspiring Stories about How
fo Make a Difference. This book, conceived and edited by
Cole himself, celebrates Kenneth Cole's 25th year
anniversary of bringing us fashion and supporting social
change.

The attractive book features 86 compelling essays, divided
into nine chapters: Human Rights, Homelessness, Well
Being, Youth and Education, Criminal Justice, The
Environment, Political Activism, HIVV/AIDS, and Civil
Liberties. Any of that interest you, or someone for whom you
may need a holiday gift? Come on, get your crunchy friends
something cool. It's just $25.

EXCERPTS FROM AWEARNESS: INSPIRING STORIES =
ABOUT HOW TO MAKE A DIFFERENCE: feat U re <

Kenneth Cole on a life's influences and inspirations:
“People have often argued that business and community
sewvice are independent and should not be confused. |
believe, and clearly | am not alone here, that their roles today
are nof independent but, in fact, interdependent. This
interdependence and need to support each other has never
been quite as prevalent or as necessaiy as it is foday.”

PARENTING

Sign In

J Get Feed
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Reward System Benefits

By providing these once in a lifetime experiences, we will be able to:

I Brand loyalty I Brand preference I Online and offline sales

I Younger demographic sales




JARECONNECT

Web 2.0 Solut g pig MPac O PIe ) Promotic
Gift Optimization
1. | have a gi f

2. What can | get for
$100¢e

3. | need Options

ar



